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Abstract: [Objective/ Significance] This paper explores the influencing factors of users’ sustainable contribution in the Internet

Encyclopedias, provides theoretical guidance for further optimizing the user incentive measures and promoting the sustainable

development of online encyclopedia. [Methods/Process] This paper from the angles of the theory of perceived value and

social identity, the hypotheses and research model were constructed. 294 copies of user’ valid data of Baidu Encyclopedia

were collected by questionnaire survey. Based the reliability and validity proved, the hypotheses were verified by hierarchical

regression analysis. [Results /Conclusions] The study found that perceived altruistic value, perceived learning value, perceived

social value of contributions have positive impacts on the intention of sustainable contribution, community identity plays an

intermediary role. Finally, this paper provides pointed suggestions for sustainable contribution in the Internet Encyclopedias user.

Keywords: Internet encyclopedias; continuance intention of contribution; perceived value; community identity
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