YERSREZ =l INTERNET COMMUNICATIONS |

doi:10.3772/j.issn.2095-915x.2022.04.009

L R S i
( ;ﬁﬁffﬁﬁﬁ;)
Fk FRIRES
(0SID)

REFREDFH K& 116023

HE: [ BH/ BN BRI BeER T MNEBAEMEY, AFPHESTERTMNES . RESA0HE
FEIRT, MW AKBPHEEITAIETREANNE . SRR AIKBEAPNEER. BRCESERNITS DI
B TIMEERBRATLURF AP ERE ST, BREAS. FAEESHREFN THAFBEFSRN. DZEHRK
Z, BRSNSt SEIC ST RAFEN , [ 55/ IR | NOARREESUA, ERAF. A8, Fa%2H25%,
RITEAMEE, EMRTARRIEFMERZEXR. [ SR/ E0 ] KB REIER MEC TR S IR
BRMERBIAYT MBS RE, BERZERNRERIIERHITRE. [ 5/ BR | ARREZRSNA TEA
PIEF SRS ARMAE, BELESEPEREARS], REHIEE. HJUELERATE.

XEEIE: BAESER, BoR, SIS, KRR

FESES: G203

Research on Key Diffusion Factors of Short Video

SUN Lin

Dalian Neusoft Institute of Information, Dalian 116023, China

Abstract: [Objective/Significance] Mobile short video has become an important part of the mobile communication industry, and
the number of users and demands continue to increase. Because of its immersive recommendation model design, it has brought
huge changes to the information behavior habits of users. Studies have found that although communication strategies relying on
user browsing records, search records and other input scenarios analysis perspective can increase user activity and stickiness,
user retention, conversion, and sharing effects are poor under the influence of content, platform, and other factors. At the same
time, it will also have an adverse effect on the direction of public opinion. [Methods/Processes] This study adopts an integrated
acceptance perspective, considers users, content, platforms and other participants, designs an integrated scale, and uses statistical
methods to verify the relationship between influencing factors. [Results/Conclusions] It is found that users’ social expectations

and the perceived usefulness of personalized video content are the key influencing factors for the diffusion of short videos, and
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the model is explained while modifying the factor model. [Innovation/Limitations] This study assigns users to both the roles of

source and audience from an integrated perspective, but in practice, due to technical limitations, the amount of data collected and

the types of data are relatively insufficient.
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