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Abstract: [Objective/Significance] The Chinese film market has been booming in recent years, and studying the demand and
satisfaction of Chinese moviegoers is of great significance for promoting the internal recycle of domestic films and the cross-
cultural communication of films from deferent countries. [Methods/Process] This paper uncovers demand of moviegoers coming
from China by investigating their online reviews by using word frequency statistics and Word2vec model to extract film’s
features. And the emotional dictionary and the TF-MONO algorithm were introduced to measure the satisfaction of Chinese
audiences. [Results/Conclusions] The results of the research found that: First, the viewing demands of Chinese audiences are

mainly manifested in the two aspects of the story and the characters. Secondly, Chinese audiences are highly satisfied with the
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action of Chinese movies and special effects, roles, and actors of American movies; European movies have more outstanding

stories than movies from the others; Japanese movies’ artistic and director/team can make Chinese audiences more satisfied.

On the whole, Chinese moviegoers have the highest overall satisfaction with European movies, followed by American movies,

Japanese movies, and finally Chinese movies.

Keywords: Emotion analysis; customer satisfaction; Word2vec; TF-MONO
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