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GEiEEl  China has regarded the establishment of good brand and image of Chinese universities as the
proper meaning of the construction of “Double World-Classes” development. This paper selected 159
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universities from China mainland, Hong Kong, Macao and Taiwan. We collected data from websites and
social platform. Specific dimensions and indexes were compared and analyzed, and we found there is a big
gap in the overseas influence of China universities. The results indicated that China mainland universities
were lack of modern communication concepts such as interaction and divergence for spread in overseas
network communication platform. Therefore, overseas social media influence of China universities has a long

way to go.
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